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Real People. Real Stories.

Speech Topics





John Battelle 
Global thought leader on technology and business disruption, serial entrepreneur, Co-founder and Executive Chair of Recount Media
Bigger Than Oil: Why Data’s Impact on Society Is Still Misunderstood (and still in its early days)
“Data is the new oil.” First coined 15 years ago, this maxim gained currency in recent years - particularly as the general public became aware of major data-driven stories such as Cambridge Analytica, Wikileaks, and endless Congressional hearings featuring CEOs from “big tech” companies like Facebook, Google, and Amazon. But as this talk will highlight, the “data as oil” metaphor is simply too small to accurately explain the impact of this new resource on society, business, and culture. Touching on economics, policy, and media theory, Battelle’s talk lays out a framework for understanding data which reveals a stunning truth: While we’re all right to be excited - and perhaps a bit concerned - about the role of data in our lives, we’ve barely begun to understand its significance. That’s good news for anyone building out the infrastructure for data - as long as they’re cognizant of the changes coming in both the architecture and the operational realities of a data-driven world. 


Are You An Information First Enterprise? (This is the hard core strategy dive of NewCo aimed at senior executives.)
Old models of corporate command and control were predicated on a scarcity model around physical resources, physical energy, and human energy. Inasmuch as it mattered, “information” was a tertiary concern, used mainly as a management tool. But a new breed of enterprise has emerged, one that views information flows within their markets as a primary resource, and organizes to optimize or rethink those flows. These are the very same companies "disrupting" traditional industries, but until recently, they've been misunderstood as technology or Internet businesses. They are not. They are, in fact, information-first businesses.

In this talk, Battelle with give an overview of the role of information in industry, with a specific integration of your vertical, then lay out the impact information first companies will have on your specific business.
(Examples used include Hampton Creek, which is reinventing food, Uber, Lyft, or ZipCar, which are reinventing transportation, Earnest, which is rethinking financial services, and DocuSign, which is re-imagining the information flows of paper documents.) 
Becoming Data: If/Then and the Artifacts of the Future 

Everyone’s talking about it – “Big Data.” But what does it mean, and how might it impact business, culture, and society at large? Drawing from nearly three decades as a leading journalist and founder in the technology and media worlds, Battelle contextualizes the big data revolution, linking it to the rise of computing more than six decades ago, and providing a framework for understanding our culture’s rapid shift to “becoming data.” How might our social and political norms change as more and more information comes on line? What are the artifacts extant today – from Google Glass to microfluidic chips - that point to generational shifts over the next thirty years? In this talk, Battelle will give a preview of his forthcoming book, and weave a story ranging from the birth of the Mac to an era where digital data and physical objects merge. 
The Conversation Economy
Most brands don't feel comfortable conversing in real time, but knowing how to speak to your current and potential customers is a required skill for business success in today's tech-driven "conversation economy." The rise of search, social, and local platforms are forcing marketers to rethink how they get their message out. Marketing is no longer a vertical specialty driven by traditional media channels – it’s a vibrant, always-on practice driven by every business function. John Battelle, who a decade ago created the practice of “conversational marketing,” traces the history of technology and marketing with a focus on the present day challenges and opportunities of search, social, location, and mobile.
If At First You Don’t Succeed, Make More Mistakes 
Silicon Valley’s startup culture has spread around the world, and whether you are a large corporation or a small startup, learning to “fail fast” is now a prerequisite for success. In this lively talk, Battelle delivers lessons learned from starting six Internet and media businesses, as well as a long career studying and writing about some of the most influential entrepreneurs and companies on the planet – including Google, Twitter, Facebook, LinkedIn, Zappos, and many more. Battelle’s rules of the road include “Make the Product You Want to Use,” “If You Chase Money, It Will Chase You Back,” “Be Driven By A Mission, Not A Milestone,” and “Don’t Be an A**. Life Is Long.” 
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