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Joel Makower 
Expert in Sustainable Business, Clean Technology, and the Green Marketplace 

From Here to Sustainability: The Profit (and Pitfalls) of Environmentally Responsible Business

It seems as if every company is “going green,” reducing the environmental impacts of their products, processes, and operations. In today’s competitive environment, being green is no longer a matter of “doing less bad” or improving environmental performance of just one part of a company’s operations. And it’s not simply a matter of “doing well by doing good,” or even improving the bottom line by being more efficient. It’s about growing the top line through innovation, new markets, increased productivity, enhanced customer loyalty, and increased ability to attract and retain talent. How are today’s leading companies integrating environmental thinking into their operations in a way that creates lasting business value? Makower offers content, success stories, and cautionary tales.

Save the Buyosphere! Selling Green in the Age of More, More, More

Green marketing is back, as companies ranging from GE to P&G are trying to cash in on the renewed interest in products that help consumers be greener and cleaner. How do you sell “green” in a world with a seemingly insatiable appetite for more, more, more? In a world in which Wal-Mart, GM, and BP are waving the green flag, how can marketers be heard – and believed? Makower offers real-world tales from the trenches, the latest marketing trends, and insight and inspiration to help marketers succeed in the growing green marketplace.

VERGE: How the New Technology Convergence Is Transforming Business and the Environment
Over the past few years, a convergence has been taking place among energy, information, building, and vehicle technologies, representing one of the next great waves of business innovation — and a boon to the environment. This mash-up of clean technology with sustainable business practices is creating untold opportunities for companies in a wide range of sectors to develop innovative products, services, and business models that bring intelligence to buildings, vehicles, cities, and homes, while creating vast reductions in energy and resource use, and associated emissions. Joel calls this VERGE.
What you’ll learn:

· Why the VERGE economy is happening now, and who’s involved 

· The new business opportunities for both technology and non-technology companies 

· Why every company is potentially an "energy company, " and how it is disrupting traditional energy markets 

· How VERGE will increasingly impact how business operates 

· What professionals in facilities, energy, buildings, real estate, procurement, R&D, and sustainability need to know to compete in the coming years. 

· Where the VERGE economy is headed and how to prepare for it.
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